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The Regal Wellness Brochure was designed for the Regal 
Wellness Center to promote its wellness services, including 
free annual wellness exams. The brochure provides essential 
information about how to prepare for an exam, what to expect 
during a visit, and additional tests that may be required. It also 
includes contact details and encourages engagement through 
social media and digital newsletters.

OLGA D’ASTOLI  Portfolio: Interactive-Design.us

Regal Wellness 
Center

RegalMed.com

2
3

R
L

A
M

A
C

K
0

0
2

E
N

1
6

STAY CONNECTED.

Follow us on  

SOCIAL MEDIA

Schedule your free annual 
wellness exam at  

(951) 491-7119

RegalMed.com

How to prepare for your 
wellness exam

Information to have with 
you during your exam:

  Any questions that you have about 
your health

  Your health plan membership card

  List of current medications, vitamins 
and/or supplements 
you are taking

  Names, phone 
numbers, and 
addresses of 
caregivers and 
emergency 
contacts

Sign up for our monthly digital 
newsletter to stay informed on 
healthcare-related issues and 
events. Scan the QR code to the right 
or visit RegalMed.com/InTouch

Visit HealthyWayEvents.com 
to see a full list of FREE programs, 
classes, and events in your area.

28991 Old Town Front St., Stes. 104 - 106 
Temecula, CA 92590    (951) 491-7110

Monday - Friday: 8:00 a.m. – 5:00 p.m.

Free wellness exams

One of the benefits of being a Medicare 
Advantage member with Regal Medical 
Group is receiving your free annual 
wellness exam. The Regal Wellness 
Center in Temecula proudly serves 
the community by offering a safe and 
convenient location that provides 
complete and thorough wellness exams, 
and more! We’re here to help support 

you on your journey to staying healthy. 

What to expect during 
your wellness exam

Evaluations and tests

Before your exam, we will order the 
following lab work:

If necessary, we may also order:

  EKG 
(electrocardiogram)

  Chest X-ray

  Breathing test 
(spirometry)

  Aortic ultrasound 
(painless and non-
invasive imaging)

   CBC panel – to 
check white and 
red blood cells

  CMP – to check 
liver and kidney 
function, and more

  Hemoglobin  
A1C – to check  
for diabetes

Reviews

(951) 491-7119
Call us to schedule 
your appointment 

today!

We hope you will find the Regal 
Wellness Center a comfortable 
and convenient resource for your 
wellness exam, and to meet your 
healthcare needs. 

For more information, please call 
(951) 491-7119.

Current 
medication

Blood/lab work
(please have 
these done 
before the exam)

Past medical history

Memory

Depression

Risk of 
falling

Circulation

  Thyroid

   Cholesterol

   Urine

   Vitamin D  
and B12 
levels

   Breast and/
or colon 
cancer 
screenings

   Bone 
density 
screening

Brochures



Brochures: Design process and approach to visual storytelling
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1. Understanding the target audience:

n  �The brochure was designed for 
Medicare Advantage members and 
seniors seeking accessible wellness 
services.

n  �The goal was to create a friendly, 
informative, and visually appealing 
layout that reassures and educates  
the audience.

2. Visual hierarchy and layout strategy:

n  �Color palette: Used a clean, medical 
blue theme to convey trust, calmness, 
and professionalism.

n  �Typography: Selected easy-to-read 
fonts with clear headlines and bullet 
points for quick scanning.

n  �Icons and imagery: Included diverse 
and relatable imagery, ensuring that 
potential patients see themselves 
reflected in the brochure.

n  �Call-to-actions (CTAs): Strategically 
placed contact information and 
scheduling prompts to encourage 
immediate action.
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emergency 
contacts

Sign up for our monthly digital 
newsletter to stay informed on 
healthcare-related issues and 
events. Scan the QR code to the right 
or visit RegalMed.com/InTouch

Visit HealthyWayEvents.com 
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Free wellness exams

One of the benefits of being a Medicare 
Advantage member with Regal Medical 
Group is receiving your free annual 
wellness exam. The Regal Wellness 
Center in Temecula proudly serves 
the community by offering a safe and 
convenient location that provides 
complete and thorough wellness exams, 
and more! We’re here to help support 

you on your journey to staying healthy. 

What to expect during 
your wellness exam

Evaluations and tests

Before your exam, we will order the 
following lab work:

If necessary, we may also order:

  EKG 
(electrocardiogram)

  Chest X-ray

  Breathing test 
(spirometry)

  Aortic ultrasound 
(painless and non-
invasive imaging)
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check white and 
red blood cells

  CMP – to check 
liver and kidney 
function, and more

  Hemoglobin  
A1C – to check  
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Reviews

(951) 491-7119
Call us to schedule 
your appointment 

today!

We hope you will find the Regal 
Wellness Center a comfortable 
and convenient resource for your 
wellness exam, and to meet your 
healthcare needs. 

For more information, please call 
(951) 491-7119.
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3.  �Print, digital, and social  
media adaptation:

n  �Designed to be print-friendly, ensuring 
crisp clarity at various sizes.

n  �Optimized for digital use, allowing 
for easy PDF downloads and mobile 
readability.

n  �Elements from the brochure can be 
repurposed into social media graphics, 
web banners, and email campaigns for 
cross-channel consistency.

4.  �Accessibility and user experience 
enhancements

n  �High contrast and readability: 
Designed for seniors and visually 
impaired individuals, ensuring 
adequate contrast between text and 
background.

n  �Simple and intuitive navigation: 
Sections are clearly divided, making 
it easier to find relevant information 
quickly.



PRINT

The Healthcare that empowers 
you brochure was designed for 
Lakeside Community Healthcare 
and Regal Medical Group to provide 
new members with a comprehensive 
guide to their healthcare benefits, 
services, and support resources. This 
print and digital brochure serves as 
an onboarding tool, helping patients 
navigate their healthcare journey with 
clarity and ease.

The brochure emphasizes member 
empowerment, accessibility, and 
engagement, using a visually 
structured, easy-to-read format  
to enhance comprehension.
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Brochures
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LakesideMed.com | RegalMed.com

Hello, and welcome! 
We are happy you’ve chosen us 
as your medical group and look 
forward to providing you with 
the very best of care throughout 
your healthcare journey.

Whether you’re a new or longtime member, 
this brochure will guide you through what you 
need to know about our medical group. You 
can also visit our member welcome site by 

scanning this QR code with your phone’s camera.

We’re here to help!
Important telephone numbers and websites  

for Lakeside members
Your dedicated member liaison can assist you with  
the following:

  Choosing a doctor right  
for you and setting up  
your first appointment

  Answering questions  
about your health insurance 
and medical group

  Linking you to a specialist, 
health educator, case 
manager and pharmacist

  Setting up the patient portal 
so you can easily access 
your information online

  Getting your feedback 
about the office, staff  
and overall experience

  Requesting medical  
records from your prior 
healthcare provider

Our member liaisons 
are here for you!

Health Education 
Helping to change lives

Our Health Education team offers many resources and 
programs to help improve your health and wellness.  
With diverse backgrounds and experience, they will work 
with you to make realistic lifestyle changes centered around 
your health goals. You can connect with Health Education 
by telephone, online or in-person for any of the following:

Getting ready for your  
first appointment

Bring the following with you:

  Health plan ID card and  
personal ID card  
(e.g., license, state ID, etc.)

  List of prescriptions and  
over-the-counter medication 
you are currently taking

  Questions you have for  
your doctor

Scan this QR code to reach the member liaison 
nearest you. They are available Monday to 
Friday from 8:00 a.m. to 4:30 p.m. You also can 
leave a message after hours to receive a call 
back on the next business day.

Member Services  
(818) 357-5000  

(option 1)

Senior Concierge  
(818) 357-5000  

(option 1, then 6)

SCAN Member Services  
(818) 357-5000  

(option 1, then 7)

TDD/TYY users dial 711. 
Monday - Friday:  

8:00 a.m. to 5:00 p.m.

STAY CONNECTED.
Sign up for our monthly digital newsletter to 
stay informed on healthcare-related issues  
and events. Scan the QR code to the right  
or visit RegalMed.com/InTouch

  1:1 educational 
sessions

  Personalized 
guidance

 Group classes

   Community health resources 
to address concerns such as 
diabetes, high blood pressure, high 
cholesterol, weight management 
and stress management

Scan this QR code to browse our monthly calendar 
of classes and events, and to explore our library 
of videos on health and wellness, chronic disease 
management, exercise and much more.

Scan to view 

LAKESIDE 
LOCATIONS

Follow us on  

SOCIAL  
MEDIA

Getting referrals for specialty care
Our priority is your health. We know questions may arise if 
you have recently been hospitalized or are in need of specialty 
care. Here is some helpful information to guide you through the 
referral process and get you back to feeling better.

Referral process

    Log in to the patient portal to send your doctor a  
message. Your message will be forwarded to them.  
You also can call your doctor’s office directly.

    If you are requesting a referral for a new condition your 
doctor has not addressed, an appointment is required 
for the referral to be submitted. You can request the 
appointment through the patient portal as well. 

    A routine referral may take approximately 10 to 14 business 
days to be fully processed. If the referral is considered 
urgent, the turnaround time is usually 24 to 48 hours.

    If you have questions about the status of your referral, 
please call your member liaison or Customer Service  
at (818) 357-5000 (option 1, then 2).

Pharmacy Services  
and support team

More than just your medication.

Having a team of pharmacists who understand your 
medication and health history is just as important for 
maintaining good health as seeing a doctor. Your Pharmacy 
Services team will work with you and your doctor to make 
sure you are taking the right medications at the right times.  
No waiting in long lines or taking a number. Your pharmacy 
team is there to help with the following:

  Make sure you are on the right medication and dosage 

  Find a medication regimen that works best for  
your schedule 

  Help you find ways to lower out-of-pocket costs  
and get financial aid, if you qualify

  Provide support and education to help you with  
disease mangement and prevention 

   Schedule an in-person visit  
with a pharmacist 

   Assist with health plan 
medication authorizations

   Conduct a medication 
review after a hospital 
discharge

For more information, call  
our Customer Services team 
at (818) 357-5000, Monday to 
Friday, 8:00 a.m. to 5:00 p.m.

Our HealthyWay program 
offers something for everyone

Explore new activities near you

Find your healthy way with FREE health  
and wellness activities for all. We 
work with fitness coaches, health 
educators, physicians, community 
centers and more to bring you fun 
and engaging classes and events 
throughout the year. 

You can enjoy HealthyWay classes 
live online, on demand and in person. 
Some of our classes and events include:

 Community events

 Yoga and Shao-Chi classes

  Exercise classes (Zumba®, 
strength and balance, etc.)

  Healthy cooking classes 
and demos

Disease prevention  
and diabetes  
management programs 

Walking/hiking clubs

Annual flu shots

Scan this QR code to browse our monthly calendar 
and explore our HealthyWay video library. The library 
contains videos on health and wellness, chronic 
disease management, exercise and much more. 

Our urgent care centers are 
quick, easy and efficient

At some point, we all have experienced a non-life-
threatening situation but are not sure if an emergency room 
visit is necessary. For these times, an urgent care center 
may be the best option. Our urgent care centers are part 
of the Lakeside network, so you never have to worry 
about unexpected costs.

Our urgent care centers provide the following:

Connect with your doctor online
As your medical group, we want to make it as easy as 
possible for you to stay connected with us — and access  
your health information. That is why you should take 
advantage of the patient portal. When you sign up, you  
can send emails to your doctor directly — and they                    

will respond to you. You also can do the 
following important tasks:

   Make 
appointments 

   View test results

   Review your 
medication list

    Request 
medication refills

   Send messages 
to your doctor 
and care team

Reach out to your member liaison if you 
need help signing up for the patient portal.

Harry Verni, health educator and fitness expert

“Thanks again for your wonderful classes. You have 
 been an important part of my 75 lb. weight loss for nearly 

two years now.”  ~ Terri, Northridge

Regular and consistent 
hours, including 

evenings and weekends

Faster service 
than ER

Walk-in availability, 
so no appointment 

is necessary

Lower out-of-pocket costs 
and shorter wait times than 

emergency rooms

Care focused 
on you

This team of  
medical professionals 

sincerely care ... 
 I’m feeling better every 
day and looking forward 

to the continuous 
progress.”  

~ Zaida, West Hills

For quicker treatment, nearly all of our urgent care centers 
offer onsite diagnostic services, such as the ability to draw 
blood, and perform simple lab tests and X-rays. 

To find an urgent care center near 
you, call Customer Service at  
(818) 357-5000 (option 1, then 1) 

or scan this QR code  
with the camera app  
on your cellphone.

“



WEB

This Cosmetic Services project consists 
of three digital marketing landing pages 
designed for Lakeside Medical Group to 
promote Cosmetic Services, Morpheus8 
treatments, and Day of Beauty events. 
These pages were created to educate, 
engage, and convert potential patients by 
providing clear, compelling information 
about the treatments offered.

Each landing page follows a structured 
storytelling approach, ensuring that 
visitors receive all necessary details while 
maintaining a visually appealing and brand-
consistent design.

OLGA D’ASTOLI  Portfolio: Interactive-Design.us

Landing pages



Design process and approach to visual storytelling
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1. Establishing goals and strategy:

n  �Cosmetic Services Page – Highlights 
a range of aesthetic procedures and 
introduces key practitioners.

n  �Day of Beauty Event Page – Promotes 
a limited-time event with exclusive 
discounts and giveaways.

n  �Morpheus8 Page – Focuses on 
explaining the treatment, its benefits,  
and expected results.

2. Layout and structure:

n  �Clear visual hierarchy: Headings and 
subheadings guide users through 
essential information.

n  �Compelling CTAs: Strategically placed 
buttons encourage users to schedule 
consultations or learn more.

n  �Engaging imagery: High-quality photos 
of real patient results, along with lifestyle 
imagery, help build trust.

n  �Concise content: Bullet points and 
short paragraphs make the information 
digestible and easy to scan.

WEBSITES

3.  Branding and aesthetic choices:

n  �Soft pink and neutral tones: Evoke 
warmth, elegance, and approachability.

n  �Sophisticated Typography: Clean, 
modern fonts balance professionalism 
with a luxury feel.

n  �Icons and visual cues: Aid in breaking 
down complex medical information into 
easy-to-understand visuals.

4.  �Enhancing engagement  
and conversion:

n  �Patient testimonials: Social proof builds 
credibility and reassures potential 
patients.

n  �Before and after galleries: Showcases 
transformation results to reinforce 
effectiveness.

n  �Interactive features: Embedded videos, 
FAQs, and clickable elements encourage 
deeper engagement.



EMAIL CAMPAIGN

The Broker Mixer email campaign 
consists of two high-end digital invitations 
designed for Regal Medical Group, Lakeside 
Community Healthcare, and ADOC Medical 
Group. These invitations promote exclusive 
networking events for healthcare brokers, 
emphasizing luxury, professionalism, and 
engagement.

Each design follows an elegant, formal 
aesthetic to align with the exclusivity of the 
event while maintaining brand consistency 
across different locations.
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Emails

WILSON CREEK WINERY
35960 Rancho California Rd., Temecula, CA 92591

Free parking available onsite

Join us as we kick-off this year’s annual  
enrollment season.

Due to overwhelming interest, spaces are limited!  
Reserve your spot now by clicking the link above.

WEDNESDAY, AUGUST 14, 2024
6:00 P.M. – 9:00 P.M.

RSVP NOW!

 Catch up and get 
reacquainted  

with old friends!

 Win great raffle prizes  
and giveaways

 Enjoy cocktails,  
gourmet appetizers  

and live entertainment

 Receive your member 
enrollment kit

 Connect with your health  
plan representatives

2024  
Temecula



Design process and approach to visual storytelling
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1. Defining the event identity

The Broker Mixer is a high-profile 
networking and appreciation event, 
requiring a design that reflects:
n  �Luxury and exclusivity (Elegant 

typography, gold accents, rich textures)
n  �Professionalism (Refined layouts, high 

readability)
n  �Engagement and urgency (Clear CTAs, 

limited spots)

A rich, textured background with metallic 
gold typography was selected to convey  
a premium feel.

2. Layout and visual hierarchy

To ensure maximum impact:
n  �Headline in script typography – 

Enhances elegance and grandeur.
n  �Essential event details centered –  

Quick readability for date, time,  
and location.

n  �Call-to-action (RSVP Now) – Clearly 
emphasized to drive conversions.

n  �Bullet-Point Features – Highlights 
event benefits such as networking, 
entertainment, and prizes.

EMAIL CAMPAIGN

3. Color and typography choices

n  �Red and gold (Long Beach Event): 
Evokes luxury, celebration, and warmth.

n  �Blue and gold (Temecula Event): 
Represents sophistication, exclusivity, 
and trust.

n  �Script and serif fonts: Balances 
elegance with readability.

Each location’s theme aligns with  
its venue:
n  �Hotel Maya (Long Beach) – Glamorous 

and upscale feel
n  �Wilson Creek Winery (Temecula) – 

Elegant and sophisticated atmosphere

4.  �Enhancing engagement  
and conversion

n  �Urgency messaging: “Due to 
overwhelming interest, spots are 
limited!” creates FOMO (Fear  
of missing out).

n  �Clear RSVP button: Strategically placed 
for immediate user action.

n  �Social and networking highlights: 
Showcasing raffles, gourmet food, 
and industry connections ensures 
engagement.



SOCIAL MEDIA POSTS

The Sweet Treats Instagram 
carousel campaign was 
created for Regal Medical 
Group, Lakeside Community 
Healthcare, and ADOC 
Medical Group to promote 
healthy, fiber-rich snack 
alternatives in an engaging 
and visually appealing way. 
This social media campaign 
introduces a fun, colorful, 
and dynamic approach to 
nutrition awareness, aimed 
at encouraging audiences 
to explore tasty yet nutritious 
snack combinations.

Each carousel post highlights 
one healthy snack pairing, 
ensuring that users swipe 
through an interactive, cohesive 
experience that reinforces the 
message of healthy eating 
without sacrificing taste.

OLGA D’ASTOLI  Portfolio: Interactive-Design.us

Instagram carousel post



Design process and approach to visual storytelling
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1. Establishing the concept and goals

The campaign’s key objectives:
n  �Educate and engage the audience about nutritious, fiber-rich 

snacks.
n  �Make healthy eating visually appealing and fun.
n  �Encourage interaction with an Instagram carousel format, 

increasing user engagement.
The phrase “Say Goodbye to Boring Fiber” was chosen to break 
the stereotype of fiber being bland, replacing it with “Sweet Treats 
Packed with Goodness” to shift the narrative toward delicious and 
enjoyable healthy choices.

2. Layout and visual strategy

n  �Carousel format: Designed to be swipeable, creating an 
interactive experience where each slide introduces a different 
snack combination.

n  �Vibrant colors: Each slide features a bold background color 
that corresponds with the food imagery, creating a fresh, lively, 
and inviting look.

n  �Dynamic typography: Text wraps around food items in playful, 
curved layouts, making the information visually engaging and 
easy to follow.

n  �High-quality food photography: Each post showcases 
realistic, appetizing images of the snack pairings to appeal to 
audiences.

n  �Brand consistency: The logos of all three healthcare 
groups are prominently placed in each post, ensuring brand 
recognition while keeping the focus on the content.

SOCIAL MEDIA POSTS

3. Content and engagement strategy

Snack Pairings with balanced nutrition:
n  �Raspberries + dark chocolate
n  �Hummus + carrots
n  �Berries + almonds or cashews
n  �Oatmeal + almond butter
n  �Coconut + dark chocolate
Each combination is visually highlighted to inspire quick, healthy 
snack ideas that align with fiber-rich diets.

Encouraging engagement:
n  �The carousel format invites users to swipe through and discover 

multiple snack options.
n  �The bright, friendly visuals make the content shareable and 

save-worthy, boosting engagement.
n  �Ideal for cross-promotion on Instagram Stories and Reels, 

allowing for interactive polls, Q&As, or recipe-sharing.
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BROCHURES AND BOOKLETS 

TahoeSouth.com

Description: Reno Tahoe Visitor Planner, 
Tahoe South, Where SKI Reno Tahoe.

Active role: design, art direction, photo 
research.
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MAGAZINES 

Description: San Francisco Where 
magazine, Rosen Reveal, North Lake 
Tahoe Visitor Guide.

Active role: design, art direction,  
photo research.

c1   SUMMER 2015  |  North Lake Tahoe Visitor Guide

VISITOR GUIDE
The Official North Lake Tahoe

Winter 
2017-18

ADVENTURES  
AND FUN FOR  

NON-SKIERS

AWESOME  
KID-FRIENDLY  

ACTIVITIES

GET OUT  
AND TOUCH  

THE LAKE

WHERE  
TO EAT  

AND SHOP

www.GoTahoeNorth.com
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HOTEL BOOKS 

Description:  The Outrigger Journey  
and Embassy Suites.

Active role: design, art direction,  
photo research.
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WHERE© BRAND

Description: Where© Guestbook, 
Where© magazine, Where© Quick Guide, 
wheretraveler.com, Where© Brand 
Guidelines.

Active role: design, art direction,  
photo research.

1   Interactive-DesignSite.com OLGA D’ASTOLI  

PROJECT: WHERE©  BRAND
Description: Where© Guestbook, Where© magazine, Where© Quick Guide, wheretraveler.com, Where©  Brand Guidelines.

Active role: design, art direction.

Brand Design Guidelines
2018

THE BEST IN TRAVEL

Let us show you
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R© BRAND

Description: R magazine, 
royalhawaiiancenter.com, R Media Kit, 
RFP proposal, fashion feature.

Active role: design, art direction,  
photo research.

2   Interactive-DesignSite.com OLGA D’ASTOLI  

PROJECT: R©  BRAND
Description: R magazine, royalhawaiiancenter.com, R Media Kit, RFP proposal, fashion feature.

Active role: design, art direction.

W I N T E R  2 0 1 8

FREE WIFI

#RMagazine

Kalākaua Avenue 
Waikīkī, Hawai‘i
RoyalHawaiianCenter.com

The 
Celebration 
Issue
With holiday magic,
fairytales last a lifetime

OAHRC_181100_COVER.indd   1 10/5/18   9:03 AM

OAHRC_181100_7_Fashion_091918.indd   34 10/5/18   4:34 PM

All wardrobe, Valentino; jewelry and watch,
Tiffany & Co.  Shot exclusively in The Royal Grove.

A HOLIDAY
FAIRYTALE BEGINS

A HOLIDAY
FAIRYTALE BEGINS

A HOLIDAY

OAHRC_181100_7_Fashion_091918.indd   35 10/5/18   4:34 PM

S U M M E R  2 0 1 8

Dine at 30 
Unique 
Destinations

Shop at 110 
Distinctive 
Stores

Kalākaua Avenue, Waikīkī, Hawai‘i
RoyalHawaiianCenter.com #RMagazine

Natural 
Alternative
Designers turn to 
luminous hues

The Season’s 
Lineup
Stripes in gorgeous 
colors intensify
summer looks

FREE WIFI

E~OAHRC_180500_COVER_040518.indd   1 4/17/18   3:19 PM
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THE SHOPS AT WAILEA

Description: magazine, 
theshopsatwailea.com.

Active role: design, art direction.

3   Interactive-DesignSite.com OLGA D’ASTOLI  

PROJECT: THE SHOPS AT WAILEA
Description: magazine, theshopsatwailea.com

Active role: design, art direction.

THe 

shopping

Dining

Arts &

culture

magazine

The
Shops
at wailea

winter/spring 2018-2019

The
Shops
at wailea

THe 

shopping

Dining

Arts &

culture

magazine

summer/fall 2017

The
Shops
at wailea

THe 

shopping

Dining

Arts &

culture

magazine

spring/summer 2018

E~MAUSW_180400_COVER.indd   1 3/28/18   6:02 PM
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OUTRIGGER© BRAND

Description: The Outrigger Journey 
book, Outrigger.com, identity, app, Best of 
Oahu, Exclusively for You, presentation.

Active role: design, art direction.
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PROJECT: OUTRIGGER©  BRAND
Description: Outrigger Journey book, Outrigger.com, identity, app, Best of Oahu, Exclusively for You, presentation. 

Active role: design, art direction.

JourneyThe Outrigger

Exclusively for You            

SAVINGS on DINING, ACTIVITIES and SHOPPING

Outrigger® Hotels and Resorts
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OLGA D’ASTOLI  Portfolio: Interactive-Design.us

INVITATIONS

Description: Born in Brooklyn and  
Zero G cards.

Active role: design, illustrations.
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PROJECT: CARDS
Description: Born in Brooklyn and Zero G cards.

Active role: design, illustrations.
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